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- Ph.D. in Management International College of National Institute of Development Administration 

(NIDA), Thailand (July, 2019) 

- Masters of Business Administration with Management concentration Assumption University, 

Thailand (October, 2010) 

- Bachelors in Business Administration majoring in Accounting Assumption University Thailand 

(October 2002). 

 

Classes Taught  

 

- Introduction to Business subject 

- Principles of Management 

- Principles of Marketing 

- Organization Behavior 

- International Business Management 

- Entrepreneurship  

- Sales Management 

- Project Management 

- Quantitative Business Analysis  

- Fundamental of Accounting 
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